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Abstract

Business is required by the environmental responsibility of the corporates to conduct or operate their business in a manner that protects and safeguard the environment. Companies are required to go beyond the normal business activities and taking care of the situation as doing so bring benefits not only to people but also to the business itself. Most companies across the globe have realized that the role of business in ensuring a clean environment is not just a legal requirement but also a responsibility (Bhattacharya et al., 2011). In recent times, stakeholders require companies to become more environmentally aware as well as being responsible for their actions. Most importantly the corporate social responsibility of a business affects its bottom line as well as the long-term success of their businesses. In the traditional business model, environmental protection was considered about the public interest only. However, environmental responsibility has become a part of the business as governments across the globe have maintained to the principle of environmental responsibility to ensure conservation and management of the environment (Bhattacharya et al., 2011). This report explores the actions taken by Apple Company about environmental responsibility. As well as its long term effects on the business.
Apple Environmental Responsibility 

Introduction

Apple Company has asked bold questions which involve tacking the environmental challenges through relentless innovations hence been able to address most of these challenges. The approach towards environmental responsibility of the company lies in the heart of its global environmental strategy. Though its environmental policy, Apple Company has been able to make not only the best products in the world but also making the best products for the world. The company has set and worked to achieve a number of its ambitions about meeting its environmental responsibility (Bhattacharya et al., 2011). As a result, the company has stayed focused on three priorities through which it and the other stakeholders can make a big difference as far as environmental protection is concerned as well as for increasing the company value in term of profit and keeping production cost at a minimal level. The Apple three major priorities include pioneering the use of safer materials in its products as well as processes, conservation of the precious resources so that the company can thrive and finally, reducing the impacts of the climate change through the use of renewable energy sources as well as driving the energy efficiency in its products as well as facilities (Wheelen et al., 2017).

Progress Made
As far as environmental conservation and management is concerned, Apple Company still have a long way to go, but it has been making tremendous progress. For example, as of 2016, about 96% of the energy used in the company was obtained from renewable energy, hence reducing its carbon emissions by close to 590, 00 metric tons (Clarke & Boersma, 2017). Also, the company is 100% renewable in twenty-four countries as well as in all of its data centers. Apple new corporate campus referred as the Apple Park is focusing on building a largest lead platinum building, about eighty percent of the new campus building is on the open space where the company has planted over 9000 drought resistance trees. The new facility has 100 % use of renewable energy.

The company has entered into a strategic partnership with its manufacturing partners to join hands in the fight against climate change. As a result, about seven major apple’s suppliers have pledged to power their production fully with renewable energy. The company has been making tremendous efforts to help bring about four gig warts of renewable power energy online by the time we hit the year 2020 which will be a significant step towards reducing its manufacturing footprints (Clarke & Boersma, 2017). Back in the year 2015, Apple launched its supplier clean energy program. However, the company own clean energy now targets carbon emissions from the upstream suppliers as well as those of its direct suppliers which it has embarked. As of 2017, the company had committed about two giga-watts of the clean energy in its supply chain.

In its attempt to preserve precious resources, the Apple Company has achieved about 99 percent of its paper in its product packaging recycled. Hence there is a high responsibility of managed resources across the company operations as well as in another interface of its collaboration either with direct or mainstream suppliers (Clarke & Boersma, 2017). In two years, Apple Company has received or preferably achieved tremendous goals of protecting the environment in that it has created enough sustainably managed forests which cover all of the company product packaging needs. In its long term strategy based on the environmental responsibility, the company is going deeper towards pioneering a closed –loop of supply chain in which all its products will be made from renewable resources as well as recycled materials as doing so will prevent continuous mining of the material from earth (Clarke & Boersma, 2017). The company has therefore continued to invest in many ways which will help it recover materials from its products. Such as the Liam, it has established the line of disassembly robots as well as encouraging its customers to return used products through the company renew and recycle program worldwide. Apple Company is on the top gear to launch a project which will help it in learning the closed loops.  For instance, the company has melted the iPhone 6 aluminum enclosures which were recovered from Liam and used it to make Mac Mini computers to be used in factories. Also, the company is transitioning close to 100 percent recycled products.

Apple Company has demonstrated a willingness and much efforts towards making its products as well as process as much safer as possible through pioneering of the various ways in which reduce as well as remove toxic substances in its products. To achieve that, the company has expanded its environmental testing lab, whereby, the company toxicologist assess and test the product to determine any form of harmful substance it the company products (Goel & Ramanathan, 2014). Through the company disclosure program, it has established all the substances which are present in more than 20,000 single product which is an increase from 10,000 in one year, such disclosure help the company to understand its effects on the people’s health as well as to the environment. Through its effort, Apple has shown that it is possible for corporations to set ways for a better future. It has been working consistently to show others what is possible as well as inspiring other companies to make choices of joining them in leaving behind a better future.

Apple and Its Carbon Footprint
The techno giant company has mapped its carbon footprint, and it has incorporated the hundreds of its suppliers, millions of consumers as well as hundreds of millions of its devices. The idea is to make a significant difference in five key areas which include the product, manufacturing, facilities, use, recycling as well as transportation (Goel & Ramanathan, 2014). To reduce the carbon footprint, the company has designed each of its generation of products in a manner that they are energy efficient as possible. The company has made efforts and commitment to sourcing its products from lower carbon sources such that make the products which have very fewer carbons. The company has been partnering with other suppliers to ensure that they add clean energy to the facilities in a continuous process of production of clean energy. As mentioned earlier, about ninety-six percent of the energy consumed in its global facility comes from renewable energy (Hamilton & Webster, 2018). Towards the year of 2016, the company comprehensive carbon footprint was about thirty million metric tons which were a reduction from the previous year record standing at thirty-nine million. There have been many company’s dynamics which has contributed to this decline in the carbon footprint. Such factors included the company benefits of its environmental program which cut across the carbon emission reduction as well as installation of clean energy in the entire supply chain. There has been a year over year reduction in the total number of carbon products sold which has led to a consequent reduction in the total number of carbon footprints. Also, Apple has embarked on refining the product life cycle analysis and moving from the industry average to more specific data as soon as possible. In the year 2016, the company developed a piece of detailed information regarding the carbon intensity of the integrated circuit used within the company (Hamilton & Webster, 2018). It’s, therefore, means, if the methodology is not changed, the company carbon footprint will decline by approximately ten percent.

Producing Of Smaller Footprint
The company manufacturing unit contribute to more than 77 percent of the carbon footprints. This has related to carbon emissions due to the electricity used to make the company’s products which contribute to 60 percent of the manufacturing emissions. The company has embarked on material sourcing mainly the lower carbons one as well as entering into a strategic partnership with suppliers such that, there shall be a reduction of the current energy uses (Ji et al., 2014). Also, the company has strengthened its efforts and gone beyond the energy efficiency such that, development is spurred and sourcing of renewable energy along the global supply chain. There has a lot of investment taken by the company all geared towards investing in renewable energy as it has a high capacity to reduce the carbon emission. 

In collaboration with upstream suppliers, the emissions which are beyond the direct influence of the project were have been reduced. As of 2018, the company has installed about four hundred and eighty-five megawatts of the wind and solar energy projects across the china company. The projects have been used as a model to ensure that the company’s direct suppliers can develop their renewable sources of energy. And these projects are expected to be progressive in approach and help address the existing challenges of carbon emission. It is projected that by the year 2030, the company will have a zero-emission of carbon (Makower, 2011). In line with that, efforts, the company has done a thorough evaluation of the world energy policy to help develop ways which will enable suppliers to adopt and implement renewable energy. It has been a pacesetter in the renewable energy technologies which is revolutionizing production and ensuring a sustainable clean environment for a better world. The company has adopted a culture of involving governments in their various location such that, it aligns its priorities to those of the country as far as the environment conservation and management is concerned (Makower, 2011). Also, the company has created its clean energy portal which is a platform it is using to share its insights as well as updates on renewable energy with other thousands of manufacturers across the world. It can be said that Apple company is giving other manufacturers better technical as well as economic and policy data which is essential t help them acelratete their migration to renewable energy

Transitioning To 100 Percent Renewable Energy
As mentioned in the early part of the discussion, Apple Company has tightened its gear towards environmental responsibility. As of the year 2016, the company has it 96 percent of the energy generated and used for corporate facility purposes coming from clean and renewable energy. Efforts toward achieving the same in the company’s stores, offices as well as data centers have been at the top gear (Morrison & Bridwell, 2011). It is focused, that, when all these measures have been achieved, there will be 1 percent emission of carbon; however, the company aims to make zero percent emission of carbon in the long run. This goal has however been achieved in all of the company’s data centers in about 24 countries where the company has its presence such as the china, united kingdom as well as Australia and united states among other countries. The company has opened an energy research intensive center. Since the building uses a high amount of renewable energy, on weekends when it will have less use, it is projected that it will generate energy which will, in turn, be delivered to the Pacific gas grid to be utilized in the public network. The energy research institution will be groundbreaking towards innovating better technologies of generating renewable energy.

The Company Renewable Energy Strategies
Apple company has set its policy such that, it focuses on efficiency as opposed to the production quantity. That means, the company is focusing on the use of as little energy as possible. As a result, it has redesigned its processes such that it will ensure very little energy will be used in the production or when under carrying other business functions. There is a regular audit of the facility energy used to ensure that all areas have been optimized and discover other opportunities which could lead to low energy consumption (Clarke & Boersma, 2017). Another strategy which has been undertaken by Apple Company is renewable energy generation focus.  The company aims to produce energy where possible. This has prompted Apple to build renewable energy facilities which include the wind farms, the solar arrays, biogas fuels as well as the micro-hydro generation systems. Also, the company has focused on renewable energy contracts with its suppliers both the upstream as well as direct suppliers. The company has focused on supporting the new as well as old local projects which meets the renewable energy sourcing criteria as stipulated in the company policies and regulations (Clarke & Boersma, 2017). Also, the company has renewable energy sourcing principles. The company has displaced the more polluting categories of energy; it has focused on creating more and cleaner source of energy. Also, the company has employed rigorous measures in tracking and ensuring the quality of energy from suppliers.
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